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Master Brand Components
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Miller Technology Brand
The Miller Technology logo is the cornerstone of the Miller 
Technology brand. To preserve the legal protection and market 
strength of the trademarked logo, you must use it correctly and 
consistently, according to the following guidelines:

To protect the integrity of the Miller Technology 
Brand, it is important to:
•	 Display the logo only in the forms specified in this guide.

•	 Use the logo only in its complete form, always keeping the mark 
and logo type together.

•	 When referring to the Master Brand in text, always use the text  
title cap treatment shown below:

	 Miller Technology

•	 Use only master artwork or electronic files provided at  
www.millertechnology.com/brandguide to reproduce the logo.

Master Brand

Vertical Application

Horizontal Application

Mark

Mark

Logotype

Logotype

Master Brand
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Logo Minimum Size
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Logo Minimum Clear Space

.6875 inch (1.75 cm)

90 pixels (1.25 inch)

.5 inch (1.27 cm)

= 20% of logo width = 11% of logo width

75 pixels (1 inch)

Print Reproduction Screen Reproduction

Clear Space and Minimum Size  
(print and online)
Maintaining a clean and uncluttered space around the Miller 
Technology logo maximizes the visual impact of this brand element. 
Setting a minimum size helps ensure that the logo is always easy  
to read.

DOs:
•	 Always position the logo away from other text, graphics and 

design elements, especially other trademarks and service marks.

DON’Ts:
•	 Do not use less than the minimum clear space.

•	 To ensure legibility, do not reproduce the logo smaller than  
.5 inch (1.27 centimeters) wide for printed materials when using 
the vertical application and .6875 inch (1.75 centimeters) when 
using the horizontal application
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Black version for  
light backgrounds

3-Colour version for  
light backgrounds

1-Colour reverse version 
for black or dark coloured 
backgrounds

3-Colour reverse version 
for black or dark coloured 
backgrounds
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Print Applications
The Miller Technology logo was created in Adobe Illustrator ®.   
These vector-based EPS files can be reproduced at any size without 
compromising quality; ideal for importing/placing into layout 
programs such as Adobe InDesign ®.  The file names for the various 
versions of the logo are identified for convenient distribution. All 
logos can be found online at:  
www.millertechnology.com/mediacenter/

DOs
•	 Always reproduce the logo in black on a light background 

whenever possible. This is the preferred version of the logo.

•	 Whenever production constraints do not allow the use of the 
black logo on a light background, reverse the logo out of a  
dark colour.

•	 Whenever production constraints do not allow the use of the 
black for the background, reverse the logo out of an equally dark 
colour.

DON’Ts
•	Do not reproduce the logo in colours other than those specified 

in this document.

•	 Do not place the logo on a patterned background as this would 
impair readability.

•	 Do not place the yellow and white version on coloured 
backgrounds other than black or an equally dark colour.
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Front 
2.55 x 2.34 in. (64.8 x 59.6 mm)

2.5 x 2.3 in. (63.2 x 58.6 mm)

2.13 x 2 in. (54.2 x 50.3 mm)

Back 
2.5 x 0.63 in. (63 x 16 mm)
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Apparel Applications
Consistency is key when using the Miller Technology logo on 
apparel. In addition to the previous guidelines, setting an exact 
size for various items ensures vendors will produce the same 
results every time.

Logo Actual Size

Hat

Jacket

Dress Shirt



MILLER TECHNOLOGY INC. BRAND GUIDELINES 5

Improper Use of Logo
•	 Do not attempt to recreate any portion of the logo.

•	 Do not separate the mark from the logotype.

•	 Do not rotate, skew, redraw, reproportion, or otherwise alter the 
logo, or its elements in any way.

•	 Do not combine the logo with any other elements such as logos, 
words, graphics, photos, slogans or symbols—that might seem to 
create a hybrid mark.

•	 Do not reproduce the logo in colours other than those 
recommended in this document.

•	 Always keep the “M” monogram on the left side when using the 
horizontal application of the logo.

•	 Do not place the logo on a patterned background.

•	 Do not alter the size of the white border.
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Primary Colour Palette

Secondary Colour Palette

yellow

Pantone
yellow 012

black

black

grey

Pantone
403

orange

Pantone
021 C

PROCESS
CYAN	 0%	
MAGENTA	 0%
YELLOW	 0%
BLACK	 100%

RGB
RED	 0
GREEN	 0
BLUE	 0

HEX	 #000000

PROCESS
CYAN	 45%	
MAGENTA	 41%
YELLOW	 41.5%
BLACK	 5%

RGB
RED	 144
GREEN	 137
BLUE	 134

HEX	 #908986

PROCESS
CYAN	 0%	
MAGENTA	 6%
YELLOW	 100%
BLACK	 0%

RGB
RED	 255
GREEN	 229
BLUE	 0

HEX	 #FFE500
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yellow

Pantone
yellow 012

black

black

grey

Pantone
403

orange

Pantone
021 C

yellow

Pantone
yellow 012

black

black

grey

Pantone
403

orange

Pantone
021 C

Miller Technology Corporate Colour Palette
Colour is a critical component of the Miller Technology image. For best 
print-quality reproduction, print as solid Pantone® colours. If a Pantone® 
colour is not available, logos may be printed in 4-colour process to match. 
The secondary palette is used exclusively for marketing materials.

DOs
•	 Display the logo using the Pantone® version whenever possible.

•	 Always use the colour palette shown here whenever creating any 
printed or online applications of Miller Technology.

DON’Ts
•	 Do not use colours other than those in the colour palette whenever 

creating any printed or online applications for Miller Technology.
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Franklin Gothic

Franklin Gothic Heavy Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz • 1234567890.,;:&!?$%

Franklin Gothic Book Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz • 1234567890.,;:&!?$%

Franklin Gothic Book Italic 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz • 1234567890.,;:&!?$%

Print Font Usage

Online and Electronic Media Font Usage
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Corporate Fonts
Type is a powerful brand tool when used carefully and consistently. 
To help establish a consistent and credible brand style, three 
families of type styles have been selected. 

The Franklin Gothic Heavy typeface has played an important part in 
building the Miller Technology brand. Its strong, bold appearance is 
reflected in the signature monogram and has made it recognizable 
and associated with Miller Technology. It is to be used for headings 
and sub-heads in corporate copy.

By being in the same family, Franklin Gothic Book Regular works 
effectively as a complimentary font to the Heavy version. It is to be 
used for body copy in corporate copy.

For online applications the Carrois Gothic Family is to be used if the 
print fonts are not available.

Carrois Gothic

Carrois Gothic Regular 
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz • 1234567890.,;:&!?$%


